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RETAIL CAMPAIGN
OVERVIEW

The Parts & Service Retail Campaign is a comprehensive, multi-channel marketing plan that’s
built to boost sales and profits in your dealership. It includes exclusive offers, marketing
materials and resources that make it easy to connect with customers in your area.

Each Parts & Service Retail Campaign spans four maonths to align closely with your customers’ seasonal needs. These campaigns showcase
relevant CASE Construction Equipment parts and promotions to drive in-store purchases and eCommerce sales, while promoting customer
loyalty all year long. Each campaign is supported by a full spectrum of dealer marketing materials designed to increase frequency of
customer touchpoints.

This strategy guide includes these marketing assets, plus best practices, how-to guides, and step-by-step information on how to submit

claims and request reimbursements through ACB, making it easier than ever to take your local marketing to the next level. You can also enhance
your campaign reach by investing in additional marketing materials on top of those required by the campaign. All downloadable Parts & Service
Retail Campaign marketing assets are eligible for 50% Co-op reimbursement per the Co-op eligibility terms. Visit the Co-op Claim Center on
the Dealer Portal to learn more.

CNH MARKETING SUPPORT

No dealer action required

+ Creative asset development

+ Maonthly customer emails

+ SEO/SEM

+ Social Media

+ MyCNHStore.com

+ Direct Mail (4-pg mailer and postcard)
+ Digital Media Packages (Tier1, 2, 3

DEALER MARKETING SUPPORT

Dealer action required
+ POPKits

+ Additional campaign marketing

ADDITIONAL CAMPAIGN MARKETING MATERIALS

Dealer action optional
+ Flyers

+ Digital banner ads

+ Social media ads

+ Email templates

+ Radio scripts

+ POP a-la-carte items

+ Video assets (website, in-dealership, social media, etc )
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DIGITAL MEDIA
PACKAGES

Starting with Campaign 1in 2025, our partnership with Fusable makes it easier than ever
to customize your marketing materials so you can effectively target local customers and
promote your dealership.

DIGITAL MEDIA PACKAGES: IN PARTNERSHIP WITH FUSABLE

We've partnered with Fusable to take the work out of creating and placing marketing materials. Fusahle leverages data that helps us
understand your market, analyze trends and increase sales. When you opt-in to Fusable, you can purchase one of three digital packages that
include creative materials such as display ads, social posts and videos. Select the package that best meets your customers’ seasonal needs,
and we'll handle the rest.

+ Ad creative provided by CNH will include your dealership logo
+ Audience targeting:
— SetbyFusahle using theirindustry audience segment data
— Separate audiences for AG and CE with parameters to target local customers based on your opt-in locations
+ Choose from 3 tiers of digital media packages to meet your dealership needs:
— TIER 1: Paid Display campaign ~12k impressions
— TIER 2: Paid Display + Meta (facebook image and video ads) campaign ~20k impressions per month per location

— TIER 3: Paid Display + Meta (facebook image and video ads) campaign + Paid Video campaign ~24k impressions per month per location

DIRECT MAILERS: A POWERFUL COMPLEMENT TO DIGITAL MEDIA

Direct mail continues to be a valuable tool to engage customers and enhance your overall marketing strategy. The direct mail component of
each Parts & Service Retail Campaign delivers two pieces of mail to customers per campaign, a 4-page mailer and postcard.

HEAVY-DUTY HEAVY-DUTY HEAVY-DUTY

HEAVY-DUTY

DEALS

NOW THROUGH APRIL 30, 2025

UPTO

towards each ASKUS ABOUT ALL
2 HOURS qualifying equipment AVAILABLE DFFERS

FREE LABDR inspecticun. Offers available now through April 30, 2025

X X X 5% BAI:"

15% OFF

'DEM AND FLEETGUARD®
ONLUBRICANTS | g
saveTonan
e a——————
P ———
CNH s DEALERLOGO CASE DEALERLOGO CNH s DEALERLOGO

NO ONEWILL DUTWORKUS. ~ CASE

300xB00px Display Ads 4-Page Mailer

UPGRADE YOUR EQUIPMENT AND PERFORMANCE WITH

CAN'T-MISS OFFERS

HEAVY-DUTY

7Y 2HOURS.

NOW THROUGH APRIL 30, 2025 FREE LABUR

Start the year strang with the CASE Construction Equipment
maintenance solutions, attachments and more that work as
hard s you do.

A_
CNH ‘ SENaNE DEALERLOGO CNH ‘ GENUINE DEALERLOGO ﬁégghﬁgggly;béyga?am OFFERS
| svopnow |
Social Media 728x90px Display Ads

*Images are for reference only. Creative will he updated for each Retail Campaign. 4
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MARKETING 101

A fully integrated marketing campaign is the key to driving engagement, sales and
customer loyalty to maximize your dealership’s success. CNH creates and deploys a
variety of marketing tactics on your dealership’s behalf to boost your hottom line. You can
complement the efforts from CNH by accessing and customizing a variety of materials to
promote your dealership in your region.

AS AN EXAMPLE, THIS IS WHAT A FULL INTEGRATED MARKETING CAMPAIGN COULD LOOK LIKE:

WEB
Generate targeted and retargeted display ads on Google and Microsoft platforms to drive traffic to MyCNHStore.com.
VIDEO

Post promotional videos on your social media platforms, including Facebook and YouTube, and play them on your in-store monitors to drive
additional sales for customers who are already in dealership.

PARTS STORE

Use landing pages and banners to drive customers directly to your dealership’s online inventory so they can easily purchase from your
dealership. You can also link your own marketing assets directly to the website to further boost online sales.

EMAIL

We send Retail Campaign promotional emails and trigger emails directly to our customer email lists in the corporate database, plus provide
you with email templates to promote campaign offers directly to your customers. To enhance the emails already sent out to CNH's customer
database, you can customize email templates provided to send directly to your customer list.

PRINT

We send multiple Retail Campaign mailers and postcards directly to your customer lists, plus provide you with counter copies to pass out as
additional touch points. To enhance the mailers already sent to CNH's customer database, you can customize the provided co-op ad templates,
print, and send directly to your customer list. You can also access print-ready co-op ads on the MRC and customizable print ads on the DAM.

POINT-OF-PURCHASE (POP)

We offer a variety of POP and in-store promotional materials, including flyers, posters, shelf talkers, window clings and more, all designed
to help shoppers make buying decisions. These kits offer everything you need to refresh your retail space and showcase key campaign
messaging.

MAXIMIZE SALES BY UNDERSTANDING YOUR CUSTOMERS’ JOURNEY

A marketing funnelillustrates the journey customers take from awareness to purchase. It helps you visualize where potential customers are in the
decision-making process. You can use this to create targeted strategies that guide customers through each stage, ultimately driving sales.

Potential customers are familiar with your dealership, but might not have enough information to

AWARENESS purchase from you yet. Digital display ads are perfect for this stage because they increase your
dealerships’ visibility and introduce your offerings to potential buyers.

Customers are trying to get to know your dealership and understand how your products and
services meet their needs. Social ads and emails deliver personalized messaging that highlights

CUNSIDERATIUN the unigue value of your offers as potential customers consider where to purchase products

and services.

Customers have purchased your products and services. After the purchase, POP materials, in-store
signage and assets on your website will help promote complementary products and services that
foster loyalty and encourage repeat business.

You've earned satisfied customers who become advocates for your business and lifelong customers.
POP materials, in-store signage and your website will continue to highlight your dealership’s
exclusive offers that will reward their ongoing support.



http://MyCNHStore.com
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MARKETING & OPERATIONS

CAMPAIGN CHECKLIST

Responsihilities can vary for rebate processing, marketing and merchandising. It's important
to share this playbook with the team members responsible for those roles.

ACTIVITY RESPONSIBLE DATE COMPLETED

PRE-CAMPAIGN

Meet with your Service and Wholegoods teams to review the campaign.

Review your customer mailing list and select who to target, then upload your list to
the MRC.

Plan your social media calendar. (See pg. 15)
Up your digital marketing efforts by including a MyCNH Store website URL
with your dealership pre-selected. See the Retail Campaign Quick Reference Guide

for more information.

Customize dealer ads and download from MRC & DAM. Reserve ad space in local
media outlets such as newspapers, shoppers, radio, etc. Tip: Print custom ads
and insert customer statements to better target your audience.

Receive and stock inventory.

Call target customers to make them aware of the campaign.

Record on-hold messaging for customer calls. Tip: You can re-purpose the
campaign radio scripts that are available on the MRC & DAM for on-hold messaging.

DAY BEFORE CAMPAIGN LAUNCH

Clean showroom including floors, fixtures, shelves, product and parts counter.

Merchandise end caps in a customer friendly way with featured products.
(See pg.7)

Implement Retail Campaign POP Kit elements in your retail showroom at the start of
the campaign.

CAMPAIGN IN-MARKET

Implement a social calendar.

Put your counter copies out.

Greet customers and make them aware of the event and available offers.

Provide goal status reports to store staff on an ongoing basis.

Check the Dealer Portal mid-campaign for new offers and marketing collaterial
on the MRC & DAM.

Keep people engaged by communicating with them about the promotions.

POST CAMPAIGN

Remove POP components and catalog counter copies at the conclusion
of the campaign.

Submit all instant rebate reimbursement requests by their due date. See the Dealer
Portal for all details.

Conduct a post-audit review with all applicable staff.
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UR EQUIPMENT AND PERFORMANCE WITH

POINT-OF-PURCHASE || ===
& IN-STORE SIGNAGE

Point-of-purchase (POP) and in-store materials are designed to help active shoppers make a
buying decision by communicating special product offers and product information.

STANDARD
BUCKET
TEETH KIT  sonecme

Be on the lookout for your Parts & Service Retail Campaign POP Kit. Once you receive it, create excitement for the event by implementing the
promotional components included in the kit. Each component focuses on key campaign themes and messaging to provide customers with a
cohesive retail experience. Plus, the new materials refresh the look of your retail environment.

POP Kits cost $40.00 plus shipping per store location for each campaign. POP Kits and A-La-Carte items are not eligible
for Co-op reimbursement.

A
RETAIL CAMPAIGN
HEAVV‘UUTY == P rr—
WINDOW CLING UEALS = ; (= g ,,,,,
SHELF TALKERS A = a8
T
MONITOR TOPPERS =

36" CATEGORY HEADERS

COUNTER MAT INSERTS

OFFERS FLYERS HEAVY-DUTY

TENTCARDS

NOW THROUGH APRIL 30, 2025

$1IJ[

ANVCUMBINA“ 1 %

24" x 36" POSTERS

PLUS ALACARTE ASSETS
AVAILABLE ON THE MRC

POSTER FRAMES & STANDS

Create additional excitement in your dealership by displaying
the campaign postersin a Poster & Literature Stand

or Wall Mount Poster Frame. For additional best practices
on implementing POP materials, see the Retail Instruction
Sheet located in your POP kit.

+ POSTER & LITERATURE STAND: Display campaign posters
and counter copies of the extended mailer.

+ WALL MOUNT POSTER FRAME: Snap frame allows for easy
updates without having to remove it from the wall.

¢ s
e s

0% OFF | 5% BADK>==2=.
m” 5% OFF St

Frames and stands are available for order online. Visit the Dealer Portal: Discover / Tools
and Applications / Dealership Merchandising—CASE. The featured frame and stand are B
pre-approved and eligible for 50% Co-op reimbursement per the Co-op eligibility terms.

Visit the Co-op Claim Center on the Dealer Portal to learn more.

*Images are for reference only. POP Kit creative will be updated for each Retail Campaign.
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DOWNLOAD AND GO

MRC (MARKETING RESOURCE CENTRAL)

Access all Parts & Service Retail Campaign assets on the MRC, where you can simply download and share materials across channels
- it's like hitting the “easy button” on marketing. You can also create your own customized email templates and display ads to boost

customer touchpaints.

HERE'S WHAT YOU CAN FIND ON THE MRC:

+ Co-op Ads
+ Display Ads

+ Social Media

HOW TO ACCESS THE MRC:
1. Visitthe Dealer Portal:

Discover / Tools and Applications /
Marketing Resource Central (MRC)

Use Google Chrome for the best performance
and fastest load time.

2. Viathe MRC home page:

Materials for the Parts & Service Retail Campaign
will be listed under SPECIAL PROMOTIONS

in the Parts & Service column. Select

2025 Retail Campaign Content Available

to Opt-In Dealers.

3. Viathe Parts & Service page:

Once you are redirected to the Special Promotions
& Clinic Kits page, select 2025 Retail Campaigns
from the list of promotions that appear.

+ On-Hold and Radio Scripts
+ Promo Videos

+ Email Templates

+ DIY Email Template Working Files
+ POP A-La-Carte Items
+ DIY Display Ad Working Files

Welcome Back Joe Dealer
Dealer ID: JDealer

Howe | Faa | contacus | my account CASE
VIEW CART | ORDER HISTORY | PRICING | LOGOUT _construcTion

RESOURCE>.

PARTS & SERVICE ~ CO-OP PROGRAM LIST MANAGEMENT

CNH 25

SPECIAL PROMOTIONS

PRODUCT LINE

« FLEETPRO - NEW CONTENT
« Rubber Tracks & Tires
« SiteControl Di
« eCommerce/MyCNHStore - content updated

« Maintenance Agreement - NEW CONTENT
« Batteries

« Top Tech (new content added)

« Uptime Service Ads

« New Engine Oil and Filter content

WELCOME TO

naa DECAIIDAE AEMTDAL

‘Welcome Back Joe Dealer
Dealer ID: JDealer

Home | Faa | contacT us | my accomnt CASE

VIEW CART | ORDER HISTORY | PRICING | LOGOUT _4CONSTRUCTION

RESOURCE >

PARTS & SERVICE  CO-OP PROGRAM LIST MANAGEMENT

4start «Parts & Service 4 Special Promotions

WeIcomeTo)Parts & SENVICE:
SPECIAL PROMOTIONS & CLINIC KITS D,

.| TopEN HouSE

2025 Campaign | 2024 - Retal Campaign 3 SiteControl Open House

THE GUTS a
MAKE THE =1
ELORY, 2¥ ,
v SET YOUR SIGHTS ON SAVINGS
'WITH SITECONTROL.
January 14- April 30% Now through 12/31/2024. —

*Images are for reference only. MRC creative will he updated for each Retail Campaign.
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DOWNLOAD AND GO

DAM (DIGITAL ASSET MANAGER)

The DAM allows you to choose which offers to promote and create custom templates, including emails and display ads, to boost customer
touchpoints. Our new Portal/Asset Library provides a one-stop shop for campaign assets, including images from corporate materials for
use in your own marketing efforts.

PORTAL CATEGORIES

Here’s what you can find on the DAM:

+ Marketing Guidelines + Co-op Ads + On-Hold Scripts

+ Quick Reference Guide + Videos + Radio Scripts

+ Offers Flyers + Display Ads + DIY: Parts Images

+ Direct Mailers + Social Media + Additional Resources
+ DIY: Co-op Ad Templates + Email Templates

Simply scroll through the Portal or use the upper right Menu to quickly find what you're looking for.

HOW TO ACCESS THE DAM: . gase pa— ow e

1. Visitthe Dealer Portal:

Discover / Tools and Applications /

Discover / Tools and Applications /
Parts & Service Digital Asset Manager,
powered by Acquia

Parts & Service Digital Asset Manager, powered by Acquia

In our efforts ta make it simple, and based on dealer cm PARTS
feedback, we've added a Portal/Asset Library to & SERVICE
create a one-stop shop for various campaign assets.

Most importantly, you'll find images from corporate Digital Asset Manager (DAM)

materials for use in your own marketing efforts.
Simply scraoll through the Portal or use the upper right

Menu to quickly find what you're looking for.

DIY OPTIONS ON THE DAM: PORTALS
CNH e —

HEAVY-DUTY

1].{E§ 2025 RETAIL CAMPAIGN 1

ASSET LIBRARY

January 1- April 30, 2025

*Images are for reference only. Creative will he updated for each Retail Campaign.
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HOW TO NAVIGATE TO PORTALS

+ Click the Parts & Service Retail CNH P5e | A Assets ~ Search al w co@
Campaign button on the DAM = coomee catotons ity +
home page for direct access to
the CASE Retail Campaign Portal.
TRENDING TOPICS
Pal'::lsl : EN( |NEéREDPERFDRMAN E: owp .
B @ LEADING ™ S K> FLEETPRO )|
o LUBRICANTS i e 4

The new Template tool will allow you to create customized Co-op ads featuring the offers of your choice. Choose from a select list of offers to
easily customize, print and download assets to your desktop. Just follow the step-hy-step instructions below.

HOW TO NAVIGATE TO TEMPLATES

+ Onthe Digital Asset Manager CNH P50 A ssses ~ Search Q] e v 2@
hOmE pagely Clle the ASSEts = Categories Colle A Assets
drop down in the upper left, & Tompiics
and select Templates.
TRENDING TOPICS
= s ‘
Service ENGINEéRED PERFORMANCE: QM ~
Retail LEADING BEEE FLEETPR@‘
gampalan LUBRICANTS = 4
STEP1: GETTING STARTED
+ Select between 2-, 3- and 4-offer CNH R 5 Torpees o ®
custom Co-op Ad Templates. Avtompites  Myacivty ~  anage empiates
+ Click Customize to create, edit and All Templates
manage your custom DD‘DF] Ad. Search templates a | [ category:a v
Displaying 1-9 of 9 Sort by Title v Thumbnails
= j=— "] == [=——=1 _— j=— =1 —
(CCE_2024_Retail_Ca.. CCE_2024_Retail_Ca... CCE_2024_Retail_Ca. (CCE_2024_Retail_Ca.. (CCE_2024_Retail_Ca... CCE_2024_Retail_Ca... CCE_2025_Retail _Ca.
- J—
CCE_2025_Retail_Ca.. CCE_2025_Retail_Ca...
@n\splaying 1-90f9 Sort by Title ~ Thumbnails ~
@

*Images are for reference only. BAM Portal creative will be updated for each Retail Campaign.
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HOW TO CUSTOMIZE YOUR TEMPLATE CONTINUED

STEP 2: ADDING YOUR OFFERS REEEEREEE R R R R R R R R

+ Select an offer banner and click
Change Image on the bottom right. i “
A column on the left will appear with I D

pre-selected banners. widen gl
+ Click the offer banner you'd like to r &nﬁmﬁnAmgsK v
feature on your Co-op Ad and the s et s

CCE_2025 Retai

preview will appear on the Template.

- o o
+ Whenyou've selected the offer you'd et OFFER2
like to feature in that slot, click Done. 5
+ Repeat this step until you've selected o o7 OFFER 3 -
the offers to fill your custom Co-op Ad. oo

i YOUR LOGO HERE

CNH|2%=  CNH | NO ONE WILL OUTWORK US; CASE

+ Click the Your Logo Here section on the Co 2025 el Campaign. 1 Tompiated
bottom and select Change Image from
the right menu. LTI ey

Upload Your Image

+ From the left menu, use the dropdown =D
to select Upload, click the Choose
button and navigate to your logo file on
your computer. Once selected,

Solutons, attachments and more that work s har 2 you o

click Upload. °
+ NOTE: You may have to resize your = L
logo to fit within the allotted space; 10% g

OEM CONSTRUCTION
IMENTS

make sure your logo stays in the purple ATTACH|

highlighted area.

STEP4: ADDING YOUR CONTACT INFORMATION et e et et e e e tereesatateesatatesstate s tate s e bete o setn e e tetntete te b tebe m et B e R NN RGN AL G NSNS e SN LSS NSttt et et eaat e

+ To add your contact information, GoE 2025 Retail Campaign 1 Tomplaed ]
double click each Dealer texthox =
next to the Email, Phone, Website
and Address areas.

+ Whenyou've finished entering the
information for that text box, click
Done from the right menu.

15% 0
OEMAND FLEETGUARD' FILTERS =

+ It may ask you to update the
formatting for consistency,
click Yes.

*Images are for reference only. BAM Portal creative will be updated for each Retail Campaign.

n
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HOW TO CUSTOMIZE YOUR TEMPLATE CONTINUED

STEP 5: FINALIZING, DOWNLOADING & SHARING YOUR CO-OP AD

+ Onceyou've selected your offers
and entered your contact information,
click Finished on the top-center of
the page.

+ It will ask for additional confirmation,
click Yes, or if you'd like to go back
and change something, click Na to
continue editing.

+ Download and Share: Now that your
custom Co-op Ad is complete, click
Download to download a .jpeg, .png,
or .pdf file directly to your computer.
And/or click Share via email to send
your custom Co-op Ad directly to
your contact list from the DAM.

CASE
ConstrucTion.

CNH P8Rice 7 Tomplates

Alltemplates  Myactivity v Manage templates

CCE 2025 Retail_Campaign_1_Template3

@ save
oE

5% BACK

% —
OEMAND FLEETGUARD' FILTERS =

W040FF o)

OEM CONSTRUCTION
ATTACHMENTS

EMAIL: testdealer@deslership.com
PHONE: (1235556789

WEBSITE. warw deslership.com

ADDRESS: 1234 561h Street

YOUR FINAL CO-OP AD SHOULD LOOK SOMETHING LIKE THIS:

HEAVY-DUTY

SAVE TODAY!

NOW THROUGH APRIL 30,2025

5% BACK

ON LUBRICANTS

inthe form of a statement credit when you cumulatively spend $1000 of more during
the offer OEM your Productivity Plu: Account.

15% OFF

Max rebate of $450 per customer.

10% OFF

OEM CONSTRUCTION
ATTACHMENTS

CASE

CONSTRUCTION

OEM AND FLEETGUARD" FILTERS

=y

Start the year strong with the CASE Construction Equipment maintenance
solutions, attachments and more that work as hard as you do.

P g

&

EMAIL:
PHONE:
WEBSITE:
ADDRESS:

Ask us about all availabile offers, or scan the OR code
tovisit MyCNHStore.com/performance to leam mare.

testdealer@dealership.com
(123)555-6789
www.dealership.com

1234 56th Street
Pleasant Prairie, WI
53158

CNH 5% CNH | NO ONE WILL DUTWORK US:

a‘—u—mm
w«« NOONE WILL OUTWORK US: CASE &
®
HEAVY-DUTY
SAVE TODAY!

NOWTHROUGH APRIL 30,2026

Start the year strong with the CASE Construction Eguipment maintenance
10% OFF SELECT REMAN CLUTCHES e .
INJECTOR %\,\ m‘
tovisit MyENHStore.com/performance to learn more.

solutions, attachments and more that work as hard as you do.
ANDCLUTCHKITS
towards each qualifying equipment inspection. 0

$10 OFF SE;EI:T REMAN FUEL
Ask us about all available offers, or scan the QR code
CONSTRUCTION

EMAIL:
PHONE:
WEBSITE:
ADDRESS:

testdealer@dealership.com
(123)555-6789
www.dealership.com

1234 56th Street
Pleasant Prairie, Wl
53158

CNH s CNH =~ NO ONE WILL OUTWORK US. CASE

pqCASE oo
N I

g
Lot

*Images are for reference only. BAM Portal creative will be updated for each Retail Campaign.
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tips and get ready to drive results across every channel.

EMAIL MARKETING

From sharing your latest deals with your customers to
alerting them about upcoming events, email marketing
is one of the most effective and least expensive ways to
communicate with your shoppers.

We have created an email template for the Parts & Service
Retail Campaign priority offers in a variety of formats for
your convenience. These templates are designed for you to
download, customize and send directly to your customers
from your dealership email contact list.

In addition, we deploy email communications to customers

leveraging the CNH corporate email database. These emails
will promote various retail offers and promotions while also
incentivizing customers to visit their participating dealer.

CONSIDERATIONS & BEST PRACTICES

+ Sign up to receive Parts emails from CNH at
info.casece.com/case-ce-subscription-management.html

MARKETING TIPS &
TOOLS FOR SUCCESS

The following best practices will guide you in implementing a successful Retail Campaign.
Use the provided marketing assets across various channels to reach your customers more
effectively. We've made it easy - just download your campaign assets, follow our step-hy-step

— Check the box listed as: Parts Promotions—CASE
— Receive customer emails that are sent from our database

— Download and customize email templates to send
to customers

HEAVY-DUTY

UPGRADE YOUR EQUIPMENT AND PERFORMANCE WITH

CAN'T-MISS OFFERS

ECTOFFERS'

NOW THROUGH APRIL 30,2025

UP TO 2 HOURS

FREE LABOR

towards each qualifying equipment inspection.

LEARN MORE

5% BACK
ON LUBRICANTS

in the form of a statement credit when you cumulatively
spend $1,000 or more during the offer period on qualifying
OEM lubricants using your Productivity Pluss* Account.

SHOP NOW

15% OFF

OEM AND FLEETGUARD® FILTERS

Max rebate of $450 per customer.

SHOP NOW

UPTO

$2,000 OFF

undercarriage parts for steel tracked construction machines.

SHOP NOW

UPTO

$325 OFF

undercarriage parts with a qualifying purchase of
construction rubber tracks.

SHOP NOW

- $10 OFF

SELECT REMAN FUEL INJECTORS
SHOP NoW

Maximize performance with CASE OEM { and

VIEW ALL OFFERS

CNH e CNH == NO ONE WILL DUTWORK US. CASE

CNH |55

*Images are for reference only. Email creative will be updated for each Retail Campaign.

USE

EXCITING
HEADLINES

USE
IMAGES

INCLUDE
BUTTONS
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SOCIAL MEDIA MARKETING

Social media is a powerful tool for connecting with your audience, building brand awareness and driving engagement. The Parts & Service
Retail Campaign includes social media ads and assets that help you effectively reach the right customers at the right time. You can also create
your own social media content to showcase your dealership and boost sales, both online and in-store. Here are some tips that can help you
create and maintain a strong social media presence.

CONSIDERATIONS AND BEST PRACTICES

Brainstorm Ideas

+ Consider topics that fit your customers’ interests and operations, upcoming specials
on Parts & Service offerings, and seasonal subjects.

Develop a Content Calendar . CASE

+ See the sample content calendar below to plan out your social content in advance. gmmmeCASEma‘me”ance"‘

Startthe year SO

Use a Calendar Tool TY
+ Social media calendar tools like Hootsuite, Later, Buffer, Sprout Social, Canva Pro and HEAVY'DU

Google Sheets let you: DEALS

— Plan and schedule social posts across multiple social platforms
NOW THROUGH APRIL 30, 2025

— Postcontent without logging in multiple times throughout the day
— Optimize posting times and customize options for each platform

Include Images

+ Posts receive more interest when they include images. When saving images to your
calendar, include the topic and date in the file name to easily find later on.

Listen & Learn

Shop noy

+ Overtime, look at what social posts followers interacted with the most. Tailor future
social posts to what appeals to your followers.

Use Video

+ 64% of customers” are more likely to buy a product online after watching a video
aboutit. YouTube is an excellent platform to share videos that showcase your
products or services, promotions and more.

EXAMPLE CONTENT CALENDAR:

A downloadahle spreadsheetis available on the MRC, DAM and Amplify containing all the images, videos, URLs and corresponding
copy you need to build your own social posts. When you download this spreadsheet, add a column with dates to deploy the offers
relevant to your dealership.

CONTENT

DATE TYPE PRODUCT HEADLINE IMAGE/VIDED
UPTO
$5,000 OFF
Take advantage of great savings on 20 and 30 SITECONTROL
Facebook . Save more ) . SYSTEMS
1/14/25 ) SiteControl ) SiteControl Systems so you can move dirt once
Single Post in one move . =
and power your productivity.
UPTO
2,000 OFF
K fleet i ith jal deal UNDERCARRIAGE
Facebook Undercarriage Stay onthe eep yourtiee movllng WIth speclal oeals PARTS
1/23/256 ) on select undercarriage parts for your steel -
Single Post Parts move )
tracked equipment.

*Animoto, 2017
**Images are for reference only. Social media creative will be updated for each Retail Campaign. 14



2025 P&S RETAIL CAMPAIGN STRATEGY GUIDE | MARKETING TIPS & TOOLS

DIGITAL DISPLAY ADS

Your website is home turf-the place where your unique business perspective, content and the brand advantage should all come together to
demonstrate your worth to target customers. Customers should be able to find everything they want to know about
Parts & Service offerings—whether it's new product releases, promotional details or content they've seen promoted elsewhere.

Link your banner ads and other Retail Campaign content on your website to the MyCNHStore.com event pages (See Dealer Quick Reference
Guide) with your dealership selected.

CONSIDERATIONS & BEST PRACTICES

+ Invest the time to research the right online media opportunities for paid banner placements. When in doubt, go with the option that best
targets your customer base (even if it costs a little more).

+ Make sure your banner ads lead to a great content page, such as our recommended MyCNH Store pages. Good content will convert a
website visitor into a customer or lead.

+ Fresh and targeted contentis king with search engines. Update your wehsite with relevant content and current links to appropriate
Parts & Services resources as soon as possible.

HEAVY-DUTY

DEALS

CNH s

5% BACK ON LUBRICANT

HEAVY-DUTY

DEALS L

CONSTRUCTION

when using your I
Productivity Plus™ Account.

HEAVY-DUTY

DEALS

CNH s

CASE

CONSTRUCTION

15 OFF FILTERS

OFFER INCLUDES OEM AND FLEETGUARD" FILTERS T;—'

Max rebate of $450 per customer.

HEAVY-DUTY

DEALS

| , DEALERTIP

N\

GET HYPER FOCUSED WITH DIGITAL ADVERTISING

Digital advertising is key for delivering the right message to the right audience—especially in the agriculture
/ N industry where customers, products and services are very specific.

— In addition to reaching more customers faster, digital advertising also allows you to track and measure the
success of your campaign.

*thepartnership.com/pillar/digital-advertising-for-agriculture
**Images are for reference only. Display ad creative will be updated for each Retail Campaign. 15
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2025 P&S RETAIL CAMPAIGN STRATEGY GUIDE | MARKETING TIPS & TOOLS

PRINT ADS

Print media is most heneficial when combined with digital marketing strategies. Make the most of your print marketing strategy by using
complementary digital channels like email and online advertising.

CNH offers a variety of print ads and print-ready mailers and postcards on the MRC. We also offer templates for customizable print ads,
mailers and postcards on the DAM.

CONSIDERATIONS & BEST PRACTICES

+ When media planning, it's important to first know what media is consumed by your customers and then evaluate opportunities based
on ad rates.

+ Work with local media to negotiate and purchase ad space. Discounts are based on frequency and availabhility, so if you
do your media buy for the year, you'll save money over buying by the week.

+ When a customer comes to your dealership or orders by phone, ask where they saw the ad to determine your most valuahle media.

HEAVY-DUTY

.22\ bl TRANSFORM

ROLLING RGILGY-:;

our CASE eqigment

] PROTECT YOUR
FUELANDFORGE  [LLYE] ENTIREFLEET

NOW THROUGH APRIL 30,2025

N

o % o
10% UFF 57 BACK | £ 000 OFF _ 1|]% DFF
SELECT REMAN ONLUBRICANTS | unnenunmﬁz&nvs
CLUTCHES AND [:LUT[:H KITS e : ST = | PR 0=McoNsTRUCTION

: : % :
$1D DFF ' ;IE§AND FDLEEI'EARD” 3305 OFF
IDERCARRIAGE PARTS WI'
SELEcT REMAN RS Max rebate of $450 per customer. ‘u“‘u““‘f:rmm e

FUEL INJECTORS

$100 OFF

ANVNMIINA;IIH OF DEM
AND CUTTING EOGH
o,

case soume case
NO ONE WILL OUTWORK US;  .CASE . £AsE ALLOFFERS AVAILABLE NOW THROUGH AP

ALLOFFERS AVAILABLENOW THROUGH APRIL 025

Co-op Ads 4-Page Mailer

RADIO SCRIPTS

Mare than 90% of American adults tune into the radio on a weekly basis, according to Nielsen data, so it's likely that your target audience will
hear your ad.

CONSIDERATIONS & BEST PRACTICES

+ Similar to buying print placements, it's important to first know what radio stations are consumed by your customers and then
evaluate opportunities based on ad rates.

+ Work with local radio stations to negotiate and purchase ad space. Discounts are based on frequency and availability.

+ When a customer comes to your dealership or orders by phone, ask where they heard the ad to determine if radio is working
for your dealership.

+ Record the radio script and incorporate it into the dealership’s overhead music/news sound system programming.

+ Radio scripts may also be used as on-hold messages in your dealership for customer calls.

*Images are for reference only. Print ad creative will be updated for each Retail Campaign.
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2025 P&S RETAIL CAMPAIGN STRATEGY GUIDE | UPLDADING ASSETS TO SOCIAL MEDIA

UPLOADING ASSETS
TO SOCIAL MEDIA

Social media ads and posts are a powerful way to capture attention and drive engagement
with your customers. Follow these steps to showcase your dealership’s products and
services across multiple platforms.

FACEBOOK
© POSTING TO FACEBOOK

1. Goto Facebook.com to create an account (if you don't already have one).

2. Create a business page for your dealership. This is a great way to maintain a professional presence on Facebook and broadcast
information in an official, public manner. Go to Facebook.com/pages/create and click on Business or Brand. This walks you through
setting up your Facebook page.

If you already have a business page, start here.

3. Your page can post status messages—short, text-only messages and images like those found on user profiles. Soon, these statuses
will appear in fans’ news feeds. You can use this feature to inform fans of the Parts & Service Retail Campaign.
(See our example Facebook post template on the previous page.)

4. Create an event for the campaign. You can create new events from the events app below your page’s cover photo. Enter the event
information and be sure to include an event name. You can also upload a photo and invite guests from your event page.

5. Useyourevent page to communicate campaign details and exclusive offers that apply to the campaign.

4 ABC Dealership X & XYZ Dealership

‘% ‘@ . o INCLUDE CAMPAIGN NAME,
For a limited time only, bring in your CASE equipment Take advantage of great savings on 2D and 3D DEALERSHIF NAME AND

for an inspection and get up to two hours of free labor. SiteControl Systems so you can move dirt once and FEATURED DEALS

power your productivity.

UPTOD

2 HOURS 5,000 OFF

FREE LABOR SITECONTROL
SYSTEMS

INCLUDE PHOTO

Score big with inspections Learn more Save more in one move Shop now
Q0% 23k 17K QD 125 Q#0 38K 38400 2344
o Like () Comment /> Share o) Like (J Comment /> Share

*Images are for reference only. Social media creative will be updated for each Retail Campaign.
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FACEBOOK conTINUED

© UPLOADING A CAROUSEL AD TO FACEBOOK

The carousel format lets you show two or more images and/or videos in a single ad, each with its own headline, description, link and call to
action. To scroll through a carousel, people swipe on their mobhile device or click the arrows on their computer screen. You can use carousel
ads to:

+ Feature multiple products that link to different landing pages: Give customers more options and help raise your clickthrough rate.

+

Highlight multiple features of a single product: Show different product angles or details to better educate customers.
+ Tell a story: Use images and/or videos in succession to illustrate a compelling narrative.

+ Explain a process: Walk peaple through how your business works step by step.

+ Create a larger canvas: Present one large image with all your cards for an immersive ad experience.

+ Sell the benefits: Use images and/or videos to show the benefits of your products and services to new customers.

You can create carousel ads from Meta Ads Manager or from your Facebook Page. Carousel ads appear in multiple placements across
Facebook, Messenger, Instagram and Meta Audience Network. The placements available for a carousel ad change depending on the
campaign objective you select.

Carousel ads that appear on Instagram may have custom positioning automatically applied to their media. Custom positioning on
carousel ads start the carousel on a card based on people's preferences, while card order and creative remains the same.

After your ad begins to run, you can analyze your results with metrics for carousel ads.

@ CREATE A CARDUSEL AD FROM YOUR PAGE
You can create a carousel ad from your Facebook Page or in Meta Ads Manager.

1. Click Promote on your Page.

2. Click Get more website visitors.

3. Enter an optional description for your ad into the Description box.

4. Click Select media.

5. Inthe Browse media page, upload your images or videos or select existing ones. Add them in the order you want them to appear in your
carousel, then click Select. Note: You can add up to 5 images or videos.

6. Enter optional text into each Headline box. To scroll through your carousel cards, click the arrows.

7. Click the Button label dropdown and choose a phrase for your button.

8. Inthe Website URL box, enter the URL you want people to go to when they click your ad. Note: If you want each carousel card to send
people to a different URL, create your ad in Ads Manager.

9. Click the Special Ad Category toggle, if applicable, then make your selections for Audience, Duration and Daily budget.
10. To choose the places where your ad shows, click the Placements dropdown. Check the box next to a placement to select it.

11. If you have created and installed a Meta Pixel and want to turn on event tracking, click the Pixel toggle.

12. To verify your payment information, click the Payment method dropdown.

13. To preview your ad, scroll up and click the See all previews button.

14. When you're done, click Promote now to publish your ad.

For more information, visit www.facebook.com/business/help/504476536989757?id=563305920700338.
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YOUTUBE
© UPLDADING TO YOUTUBE

1. Goto YouTube.com and sign into your existing account.

Don’t have an account? Click here to learn how to create an account.

2. Click on Upload at the top of the page.

3. Before you start uploading the video, you can choose the video privacy settings (set as public).
4. Selectthe video you'd like to upload from your computer.
5

. Asthevideo is uploading, you can edit both the basic information and the advanced settings of the video and decide if you want to
notify subscribers (if you uncheck this option, no communication will be shared with your subscribers). You can have a title up to 100
characters and a description up to 5,000 characters.

6. Click Publish to finish uploading a public video to YouTube.

7. If you haven't clicked Publish, your video won't be viewable by other people. You can always publish your video at a later time in your
Video Manager.

INSTAGRAM
UPLOADING TO INSTAGRAM

1. OpenyourInstagram app or log in to your existing account at Instagram.com.

Don’t have an account? Download the Instagram app to get started or visit business.instagram.com to create a business account.

2. Follow the prompts to sign up for an Instagram account. If you want to connect your Instagram business account to your Facebook
Page, make sure to use an admin email address when signing up or tap Log in with Facebook when prompted.

3. Onceyou're ready to post, tap the + icon at the top of your page. Choose a photo or video from your library and upload it.
Add a caption. Then, post!

4. Things to consider when posting to Instagram include: editing your image by cropping it or picking a filter, using a hashtag for post
optimization, adding your location to your post, and including emajis.
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PROCESS A REBATE

CNH offers rebates that can be submitted via ACB, the Dealer Portal, email and more.
Follow the steps below to easily manage rebates and promotional offers.

THE POWER OF PROMOTIONS

Effectively using rebates and promotions can unlock opportunities for customers to buy more products and services from you, driving
profitahility for your dealership.

Upselling Opportunities
+ Identify customers close to qualifying for a promo and encourage additional purchases to meet minimum requirements.
Maximize Service And Repairs

+ Leverage promotions to encourage customers to complete all relevant repairs, not just urgent fixes.

SUBMISSION OPTIONS

THERE ARE THREE WAYS TO SUBMIT REBATES:
1. ACB Rebates

+ Register with ACB to submit reimbursement requests. (See detailed instructions on next page )
2. Manual Rebates

+ Some offers must be submitted through specific email channels. Download and fill out the submission form, include any
additional requirements, and send the form to appropriate address. You can find submission email addresses and requirements
on the Dealer Portal.

3. Productivity Plus®™ Rebates

+ Promos without additives:
— Look up a promation in your business system at the point of sale.
— Apply the promotion before closing the invoice.

+ Promos with additives:
— Optinto the promotion through the Gateway system.
— Look up a promation in your business system at the point of sale.
— Apply the promotion before closing the invoice.

+ Point of sale:

— Productivity Plus promotions can be applied via Promo Lookup at the point of sale

NOTE: Refer to the Dealer Portal for the latest submission requirements and guidelines.
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ACB
REGISTRATION

Your dealership must be registered with ACB in order to submit reimbursement
requests. If you are not already registered, complete the registration steps below.

REGISTER .......................................................................................................................................................

achincentives.com/caserebates/login.asp

Click Register in the upper right hand corner to begin. When registering with ACB, the dealer/location wholegoods number you choose in
step 3, determines where the credit is sent back to in CSPS.

cASE o
CONSTRUCTION

Home Register Contact Us Login

Please log in

|Emai| Address |

|Password |

If you are registering for the first
time, please click the Register button
above.

If you have forgotten your password,
to have it e-mailed to you.

21


https://www.acbincentives.com/caseihrebates/login.asp

2025 P&S RETAIL CAMPAIGN STRATEGY GUIDE | ACB REGISTRATION

STEP1

Click Dealer.

case
CONSTRUCTION

Home  Register ContactUs Login

Choose your participation type:

Dealer Customer

STEP2

Enteryour individual email address—

please do not use a generic email CASE
address. This is used for personal TN SR
messages for you in regards to your
instant rebate submission status.
Click Next.

Home Register ContactUs  Login

Enter your email address to get started:
+ Aunigue email address is needed for I |
each location within a complex

+ This registration is tied to the location
that will be selected in step 3

+ Reimbursement then occurs to
that location

The dealer/location wholegoods number

you choose in step 3, determines where CASE
e . CONSTRUCTION

the credit is sent back to in CSPS. Enter

your dealer number [ZEI’D, then your Home Register ContactUs Login

b-digit wholegoods dealer number], then

hit tab on your keyboard. Your dealer

address info will appear. Hit select for Please enter your dealer code then press Tab:

your location. Hit Next. I |
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Complete your personal information e
CASE

and enter your preferred password. el
Your email address will carry over.
Please confirm before clicking Next. Home Register ContactUs Login

The purpose of data collected on this website s to validate program guidelines, communicate with you about your request, faciltate any payment awarded and assess for potential duplicate and/or
fraudulent submissions. As a service provider, we do not sell your information but we do share information with program owners and financial instututions.

Please complete the fields below and click Next button to continue.

Dealer Rep Name:
(This is not the customer name) Select a password:

Middle Initial Re-enter your password

Dealer Rep Name:
(This is ot the customer name)

test@tester.com

STEPS

Review your information. AT AL
Click Submit. CASE

CONSTRUCTION

Home Register ContactUs Login

Please confirm the information below. Click on the Submit button to complete the enrollment process, or click on the
Change button to make achanges additions or deletions to the data that you have entered.

Dealer Name: Test CASE Dealer

Name: Test Customer
Email Address: test@tester.com

Confirmation of registration. ;
case

CONSTRUCTION

Home Register ContactUs Login

Thank you for Registering.
YYour enroliment confirmatioin number is 1B788CAF-564

To begin submitting claims, please to return to the login page.
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ABB REIMBURSEMENT ............................................................................................................................... .

Rebates are given as a line item discount on the customer invoice at point of sale. Reimbursement requests need to be submitted
through the ACB site at: achincentives.com/caserebates/login.asp.

Screenshot examples listed below. Note: Program name and steps are for example purposes only.

Viathe h fthe ACB site, R
ia the homepage of the site CASEO

select Submit Claims/Rewards (A) 7 CONSTRUCTION!

Submit Claims (B) function on the
right-hand side of the page. Recently Submitted Ciaims | camsern
Name Claim  Name Program Amount Amount  Amount

Gase Dealer Number Claimed  Approved  Paid (Enter your emall adaress 1 view all clams )
case.dealer .

4621 Rob  CASEMAINTQ422 $50 50 $0 e Search
Company Deeley

Test CASE Dealer

3963  Rob  CASETOOLSZ021PEZ $40 s0 $0
5775 Summer Trees Drive Deeley ComacT mformation
Momphis, T 38134 395  Rob  CASEMAINT2021PE2 $100  $0 $0 s

Desley Phone #: 800-344-7740

Home Address

5775 Summer Trees Drive
Memphis, TN 38134
9999999

S

Fax #: 866-289-3602
Email: cnhinrewards@acbcoop.com

Select the appropriate program
from the menu of options and /%ﬁﬁ%ﬁ @
click the Next button.

shboard ~ Submit Glaims / Rewards ~ ContactUs  Logout

Your Information The purpose of data collected on this website is to validate program guidelines, communicate with you about your request, facilitate

any payment awarded and assess for potential duplicate and/or fraudulent submissions. As a service provider, we do not sell your
Name information but we do share information with program owners and financial institutions.
Case Dealer
Choose a Program
Company
Test CASE Deals -
e ealer © 2023 Q1-Q3 Retail Campaign - Construction Attachment Instant Rebate - Receive $250 off the purchase of every $3,000 spent on qualifying
mixed and matched CASE Construction Equipment OEM attachments and/or buckets. Offer valid on qualifying purchases made between 1/1/2023

Company address and 9/30/2023.

5775 Summer Trees Drive

Memphis, TN 38134 O 2023 Q2-Q3 Retail Gampaign - SmartFit Bucket Teeth Instant Rebate - Receive S5 off the purchase of GASE Gonstruction Equipment SmartFit€

or SmartFit2€ Bucket Teeth Offer valid on qualifying purchases made between 4/1/2023 and 9/30/2023.

Home Address @ 2023 Q3 Retail Campaign - OEM Engine Oil & OEM Coolant Instant Rebate - snippetProgramDescCASEOEMQ3

5775 Summer Trees Drive

Memphis, TN 38134 O 2023 Q3 Retail Gampaign - OEM Filters Instant Rebate - Receive $25 off purchases of $250 - $499, $50 off purchases of $500 - $999, or $100 off
purchases of $1,000+ on any combination of genuine CASE Construction Equipment Fiters and Fleetguard ® All Makes filters, given as a line item

TR discount on the customer inveice at the point of sale. Offer applies to eligible products purchased between 7/1/2023 and 9/30/2023,
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Complete this step with the information
from the customer invoice—must be the
customer information (not dealer).
Click Next.

+ Rebate must be shown as a line item
discount on the customer invoice at
point-of-sale

Note: Image in the Dealer Strategy

Guide may appear different than what

is shown online.

Enter the product number, quantity
and sales price, then click the Next
button to move to the final step of
the submission process.

CASE

./ CONSTRUCTION

Dashboard  Submit Claims / Rewards ~ ContactUs  Logout

Name
Case Dealer
Invoice Information

Company invoice Date (mm/dd/yyyy)
Test CASE Dealer

Company address
5775 Summer Trees Drive
Memphis, TN 38134

Sold To Information:

Home Address [Fist Name J [Company Name |

[zip/Pastal Code

5775 Summer Trees Drive

Memphis, TN 38134 [Last Name | [Adaress |

[oty

[staterprovince

> [Email Adaress | [Adaress 2 |
Modify Info
Prone Number Country _ ~

CASE

/. CONSTRUCTION

Dashboard ~ Submit Glaims / Rewards ~ ContactUs  Logout

2023 Q3 Retail Campaign - OEM Engine Oil & OEM Coolant Instant Rebate
snippetProgramDescCASEOEMQ3
Submit a Claim

Enter the part # (s), quantity, and sales price, then click the Next button to move to the final step of the submission process.

Part Number Quantity Price Per Unit Total Amount

73344258

L4
L9

N vow | ow oo

— O | ecmen
— O | ecr
— O | @cern

@

Customer wil receive $25 off purchases of $250 - $499, $50 off purchases of $500 - $999, or $100 off purchases of $1,000+ on any combination of GASE OEM engine oil and QEM
coolants. Instant Rebate given as a line item discount on the customer invoice at point of sale. Offer applies hased between 6/1/2023 and 830/

CASE dealers. Offer s nontransferable. Limited to three per customer per housenold. Submission must be received nolater than 10/31/2023 to ACB. For end use only = not intended for
‘Wwholesale. Offer subject to change or cancelation by GNH Industrial atits discretion

[ $37.00] [ $148.00| @ Cloar Row

———1
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Verify claim information has been CASE

entered correctly. Click the Next /7 CONSTRUCTION|
button to submit your claim or click O
the Back button to make changes
to the information entered.

Submit Glaims / Rewards ~ ContactUs  Logout

Your submission is not yet complete

» Please confirm the claim information below

= To make changes to the information entered please click on the Back button

« Once you have confirmed all entered information please click the Next button to submit your claim
+ Customer Service Number 800-344-7740

Invoice Information
Invoice Date: 08/08/2023
Invoice Number: 12345

Sold To Information:

First Name: Test Address: 5775 Summer Trees

: Dealer Address 2:

Phone Number: 2625550121 City: Memphis

Email Address: test@dealer.com State/Province: TN

Company Name: CASE Zip/Postal Code: 38134
Part # Quantity Price Per Unit Invoice Amount
73344258 4 $37.00 $148.00
73344259 5 $40.00 $200.00

Reimbursement Amount $0.00

(] | certify that the information entered above is true and correct. | understand that all entries are
subject to audit and supporting documentation is required.

(oo o

STEP

In order for your request to be processed,
you will need to submit the dated invoice
with the qualifying product(s] circled or
marked with an asterisk.

+ If you choose to fax your
documentation, click the Print & Fax Documents

Print & Fax button (A) to
= I onder for your request to be processed, you will nesd to submit The dabed irvosss wirih the qualfied
CDmp|EtE the process. Broduct [5) cingied OF MErked With B aStaned.
. . * Pleace gelect e [Print & Fax] bulton below, I pou 8re going 1o B your documents.
+ Fax must be received within

30 days of the submission deadline. o

If not received, claim will be closed and

declined.
+ If you choose to upload directly
through the ACB site, follow the Upload Documents
directions listed and select the Upluad = I ordar for yoUr requssT 10 be processsd, you will nesd T BUbmit ME dalad INvalea Wih Me quained

product () cincled or marked with an astarish.

Select Fie Document Type

Use jhe Browse (choose file) button o locets file. &scepted e sdensions: TIF, ¥LS, POF, DOG
DOGH, PG, GIF

Click fhe Ugboad Deocuimesivie buflon fo wpload your documentation.

¥ you hawe mulliple documents o upload, you will need fo upload them one at a fime following the
irsdnuctions. Onee completed, click on the Fnished Uiploading bufion

Documents button (B)
to complete the process.

Document Type:
Sakes e w

File ta Upload:

==Em O
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SIMPLY FOLLOW THE STEPS BELOW TO EASILY CHECK THE STATUS OF CLAIMS.

Via the homepage of the ACB site, select Dashboard in the top navigation menu and recently submitted claims will appear (A).

+ If you are looking for additional claims, use the Claim Search (B) function on the right-hand side of the page and follow
the directions listed.

el 3

Sumit Cnimes J Rewnis ConactUs  Logoart

Recently Submitted Claims Clsim Search

Claim Nama Program Amount  Amount AmourTt

|:-'.'~.-1:-.1 name o clam #

Jahn Dealer Mumiber Claimed Approved Paid {Emier your amall a6dseee b vizw ol dlsima
Company 3134 Tast CASEL ANDSCAPETR 1250 50 =

A5 Dealership Cuslomer

123 Main Streat 3130 TEST CASEL ANDSCAPETS 3250 50 0

Townille, Wl 11345 CUSTOMER

Hlore il e, Phcee #: B00-344.T74D

123 Man Strest Fax & BE6-2A5-380

TowrnllE, Vel 12345 S ——

S55.555-5556

ACB Claim Number: Number assigned at time of complete submission
Name: Customer name

Program: Name of program claim submitted

Amount Claimed: Amount of claim submitted

Amount Approved: Once audit is complete, amount appears

Amount Paid: File sent to CNH for processing

QUESTIONS?
CONTACT ACB DIRECTLY IF YOU HAVE A QUESTION ABOUT PROCESSING INSTANT REBATES

P: +1(800) 344-7740 | F: +1(866) 289-3602 | E: cnhinrewards@achcoop.com
Or visit: achincentives.com/caserebates/login.asp
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NEED HELP?

If you have any guestions about the Parts & Service Retail Campaign or the GROW Project, please reach out to your
CNH Parts & Service Business Aftermarket Manager (BAM)] or your Inside Sales Representative (ISR).

HAVE A QUESTION ABOUT PROCESSING AN INSTANT REBATE?

Contact ACB Directly:

Phone: +1(800) 344-7740

Fax: +1(866) 289-3602

Email: cnhinrewards@achcoop.com
achincentives.com/caserebates/login.asp

HOW TO ACCESS CAMPAIGN SUPPORT & MARKETING MATERIALS

To find all campaign materials, visit the Parts Marketing Resources on the Dealer Portal: Discover / Additional Topics / Parts & Service Retail
Campaign. Use Google Chrome for the best performance and fastest load time. Here you will find a number of marketing

resources, including the Retail Campaign Marketing Guidelines, Digital Asset Manager (DAM), Dealership Merchandising Services, Marketing
Resource Central (MRC), Co-op Claim Center, Dealer Communications (DC) and more.

MARKETING RESOURCE CENTRAL (MRC) AND PRINTED MATERIALS SUPPORT

The McCarthy Group
+1(888) 544-4MRC [4672]
support@marketingresourcecentral.com

DEALERSHIP MERCHANDISING SERVICES

Visit the Dealer Portal: Discover / Tools and Applications / Dealership Merchandising - CASE.
Julie Crawford, Special Programs Manager
julie.crawford@cnh.com

DEALER ECOMMERCE SUPPORT

Email eCommerce Support at eCommerceSupportBenh.com Parts & Service Retail Campaign

Discover ! Additonsi Topics |

FIND ALL CAMPAIGN INFORMATION IN ONE
PLACE ON THE CASE DEALER PORTAL

To find all campaign materials, visit the Parts Marketing Resources
on the Dealer Portal: Discover / Additional Topics /

Parts & Service Retail Campaign. Use Google Chrome for the

best performance and fastest load time. Here you will find

a number of marketing resources, including the Parts & Service
Digital Asset Manager (DAM), Marketing Resource Central (MRC)
and more.

CNH Fc:  NOONE WILL OUTWORK US. CASE

CONSTRUCTION

PM-24223 01/2025 Replaces: None

©2025 CNH Industrial America LLC. All rights reserved. CASE and CNH Parts & Service are trademarks in the United States and many other countries, owned by or licensed to CNH Industrial N.V., its subsidiaries or
affiliates. Any trademarks referred to herein, in association with goods and/or services of companies other than CNH Industrial America LLC., are the property of those respective companies. www.casece.com
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